
 This past month saw A.B. Miller successfully complete its third blood drive of the year in partnership with LifeStream Blood Bank. Mrs. 
Gutierrez and her ASB students rally together in order to work alongside LifeStream associates to ensure the community event goes off without a 
hitch. The reason why students donate varies, as some want to overcome their fear of needles, 
while others just simply want to get out of class for a few periods, but one thing is certain—the 
cause is always for the greater good as everyone in attendance could agree that their donation of 
blood was done in a means to assist our local community.  
               Senior Cloey Caprio (right) was there to document the 

blood drives throughout the course of the year for the      
Yearbook. Here, she is pictured with junior Mason Hettinga 
as he begins the process of donation. 
 And speaking of this year’s Yearbook, the book’s 
design was models after the minimalist aesthetic presented 
in IKEA catalogs. Unbeknownst to the class, 2021 was the 
last year that IKEA will officially publish their world     
renown catalogs. Their catalogs have been at the forefront 
of design in the artist world for many years with their     
approach to letting their photographs do the talking. 
 You can purchase this year’s book from the Bookkeeper, but stock are limited. Additionally, keep 
your eyes out for stickers to coincide with this year’s book. 

 Fresh off breaking the Internet and 
selling out their limited batch of Flamin’ 
Hot Mountain Dew in late 2021, the limited-
edition flavor is making its way back into 
store coolers, but this time 
in bottle form and with a 
new graphic design in 
tow. 
 Like before, the 
flavor is extremely limited 
and was supposedly made 
in just as limited        
quantities, however, it has 
been said that the flavor 
has been popping up in       
various Walmart            
locations. 

…that Eva Longoria directed the story of how Flamin’ Hot 
Cheetos were invented this past summer? The film follows       
former Frito Lay employee Richard Montañez’ story of creating 
the product. However, the Los Angeles Times debunked the fact 
that Montañez created the product.  
 Despite the allegations, PepsiCo has defended Montañez’ 
assertions and Flamin’ Hot was filmed. 
 The film is currently in post-production with no release 
date determined.  


